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Aurora:

- Applied via Linkedin post from Ahmed

- Had an initial meeting with the team and met Miyo and
Georgie who | would be working on the project with

- Researched Vibe youth group, the work/projects they do
and their current social media pages

- Met with Miyo and Georgie to discuss the project layout
and vision

- Georgie and | went away and worked together to come
up with creative posts and media plans
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Project and content plan:
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TOP PERFORMING POSTS
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What would

you do

- ’
' to give back to
your community?

FACEBOOK LINKEDIN

INSTAGRAM TWITTER

The top instagram post this month ' : : : :
P g P . Top Twitter post for the morowth. Top Facebook post: Tuesday 1st Top Linkedin post: Tuesday Tst
was the develop campaigns post Tuesday Ist March /Impressions: March March
with 252 impressions and 373/ Engagement: 21 Impressions: 137 .
Impressions: 32
engagement of 24. Compared to last Engagement: 10

. o)
months top post for National Hug Engagement: 9.38%

day with 19 likes.
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Take-aways from
the experience

" U

Social media working to a brief Post analytics
planning Coming up with creative Evaluating the posts and
Gained experience in ideas in line with a brand the success based on
developing a social media image and brief given by analustics such as

plan and potential, posts, the company. interactions.

cobu-writina. hashtags.



Thank you!

Thank you to Miyo and Georgie to working
alongside me on this project, it was great to
meet and work with you!




