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OUR TEAM

Part of Communications and Public Affairs (CPA)

Jenny Morgan – Health & Life Sciences / Humanities and Social Sciences 

Alison Cornmell – Health & Life Sciences

Sarah Stamper – Science & Engineering

Team sits alongside Internal Communications, Student Communications, Research 

Communications, Corporate Events and Social Media. 

CPA is part of the central External Relations department. 
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ROLE OF THE PRESS OFFICE

Key responsibilities

• Protect and enhance an organisation’s reputation

• Manage media interest in the day-to-day business of that organisation 

• React to any potential negative or inaccurate reporting

REACTIVE: Protecting the University’s reputation and managing negative press 

PROACTIVE: Finding opportunities to promote research findings and expertise, institutional 

partnerships, grant awards, success stories
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PRESS RELEASES

NEWS AND
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What is news?

Things to consider - 

• Is it new?

• Is it unusual? 

• Is it interesting or significant?

• Is it about people?

• Will it provoke a reaction? 

University news

Some key sources - 

• Research breakthrough

• Significant funding  – research, 

infrastructure

• Public engagement activity

• Widening participation activity

• New strategic partnership

• Staff or student success

IDENTIFYING

OUR NEWS
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• Press release – An official, time-sensitive output from the University Press Office 

targeted at journalists. All and any of the content can be reproduced (this is 

encouraged!) and it will also be hosted on the University news site. 

• Online news article – Also hosted on a University news site (Central,

 Faculty, institute or School etc. depending on the story)   but not

 issued to media.

 

• Contact us with your news and we can help identify  the best channels

 for it. 

PRESS RELEASE

OR ONLINE NEWS PIECE?
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Journalists contact us each day with a range of enquiries, including but not limited to:

• Interview requests 

• Expert comment requests 

• Filming requests – eg in labs or facilities

• Photos 

• Further information on research/questions about research areas 

• Requiring responses to reputational issues  

MEDIA ENQUIRIES

A DAILY OCCURRENCE…
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OUR EXPERTS 

IN THE MEDIA 
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Forms part of our media coverage 

• Relates to the daily news agenda 

• Media enquiries asking for experts to comment 

• Timeliness is critical – on the day 

• We’re keen to hear from you 

• Press team can provide media training 

advice/interview tips 

EXPERT COMMENT
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Independent Press Office:

• Provides support for scientists and engineers to 

engage with the media particularly on 

controversial subjects to help avoid findings being 

misinterpreted in the media 

• Press conferences and briefings with trusted 

journalists

• Database of Experts 

• Advice and top tips for scientists dealing with the 

media.

SCIENCE MEDIA CENTRE 
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RESEARCH 
COMMUNICATIONS

BUILDING OUR GLOBAL REPUTATION
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Hannah Jefferies, Head of Research Communications

Andrew Sloan, Research Communications Manager

Amy Dann, Senior Content Designer

Gavin Freeborn, Research Communications Officer

RESEARCH COMMS 

TEAM
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OUR PURPOSE

Our research strategy

Enhance research income and grant generation

Attract the best researchers to do their work at Liverpool

Expand partnerships and collaboration with businesses and industry

Receive votes in global reputation surveys

We want to be a top 100 University by 2031
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COMMS CHANNELS

Website

• liv.ac.uk/research

• Our primary channel

• 40k users last month

Email

• Monthly newsletter

• 3k subs

• Share news stories

Social media

• Facebook

• TikTok

• LinkedIn

• Instagram

Podcast

• Original Ideas

• Research-led

• Human-centred 

storytelling

External platforms

• Times Higher 

Education

• ResearchGate

• The Conversation

Events

• Conferences

• Public engagement

Tactics adopted to reach key demographics
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TIMES HIGHER EDUCATION

Multi-channel activity at strategic intervals across web, email and 

print

• Email direct marketing (100k contacts)

• Newsletter takeovers (118k contacts)

• Gold Profile on the THE website

• Four to five reputation campaigns per year

• Social media promotion across THE channels

• Print adverts in major THE ranking publications

s
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RESEARCHGATE

• ResearchGate is a professional social networking site for scientists 

and researchers

• Targeted digital campaigns have been running on this platform during 

the QS Academic Reputation Survey for the past two years.

• Timed strategically for visibility around voting periods
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Membership enables
• Academic staff to publish research-informed 

articles 

• Wider public engagement and global reach 

• Institutional visibility through expert commentary

How it works
• Experts pitch an idea to an editor

• Expert writes article in collaboration with editor

• The article is published on The Conversation

Connecting academic research and the public
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HOW WE WORK 

WITH YOU

Your strengths

• Research expertise

• Insight

• Context

• Nuance

Our strengths

• Develop the story

• Platforms and channels

• Audience insight

• Tailored communication 

approaches

Together

• Tell compelling stories

• Convey accurate details

• Showcase value

•  Reach the right audience

Who to contact

Research Communications team

rescomms@liverpool.ac.uk

View our intranet pages

mailto:rescomms@liverpool.ac.uk
https://www.liverpool.ac.uk/intranet/external-relations/about-us/communications-and-public-affairs/research-and-impact/


SOCIAL MEDIA

Communications and 

Public Affairs

MAKING THE 
MOST OUT OF...
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SOCIAL MEDIA

• Around half of the global population is on social media = 
huge opportunity.

• As a researcher, you can boost the visibility and impact of 
your research by engaging with people on the channels 
they are on and joining wider conversations. 

• Social media can be used to reflect not only your 
research output but also who you are as a researcher. 
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WHERE TO START?

• While there are many social 
media platforms out there, we 
recommend starting with 
LinkedIn and Bluesky – both of 
which have a professional 
focus.

• Sign up to ResearchGate; a 
free professional network for 
researchers. 
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CREATE YOUR PROFILE
• It’s always best to use your own name and title e.g. 

Dr/Professor = builds trust and is easily searchable.

• Use an identifiable and engaging photo of yourself for 
your profile so people can recognise your posts on their 
feed.

• Use your profile bio to tell people about your research, 
your work experience, what you teach, and what your 
interests are – add @ links. You can also add links to your 
own webpage or publications.

• Make sure that you keep your profile up to date, adding 
publications, employment history, qualifications and 
awards.
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PLANNING & DEVELOPING CONTENT 

• new publications or resources you’ve produced – including 
preliminary conclusions

• news items that feature your research or linking your 
research to current issues

• blog posts, articles or features 

• thoughts on conferences you attend

• questions where you want to invite feedback

• repost interesting news items or other’s work you’ve found 
(make sure to tag them)

• compelling photos and videos.
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WHY IT’S CALLED ‘SOCIAL’

Social media is not about just sending out one-way 
promotional messages about your research. It is 
about two-way communication:

• listening to what people are saying
• responding to, or commenting on, what people 

are saying
• asking for people’s opinions and feedback
• responding to people when they comment on 

your posts
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BUILDING CONNECTIONS

Follow/connect with:
1. people who you already have a professional relationship with e.g. work colleagues, 

research partners, academic circles

2. your target audience. Build a list of people and organisations in your ideal network; 
potential investors, collaborators, publishers, research bodies and connect with their 
accounts. Go down the list and start following them

3. people and organisations that you are interested in and want to see in your news feed. 
One way to do this is to look at who your colleagues or partners and ‘industry leaders’ are 
following, reposting or interacting with, and follow those

4. professional societies and conference organisers to find out about events you might 
otherwise miss.
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CONTENT: BEST PRACTICE TIPS

• Keep posts as short and concise as possible.

• Break down your content – tell a story rather than just the 

ending – posting regularly helps with visibility.

• Add images, such as photos or infographics, or videos to 

your posts to increase impact and engagement.

• Free tools such as Canva can help with creating graphics.

• Be yourself and show your human side, including your 

enthusiasm, joy, fear, disappointment — feelings that 

people can relate to.

https://www.canva.com/
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WHAT WE DO ON @LIVUNI

• Work with research areas and Press Office 
to identify interesting case studies to 
feature on social media (all channels) – 
tailor content to suit the channel. 

• Breakdown complex information into 
accessible, digestible content for a wider 
audience – use image carousels, short-
form video, TikToks. 

• Showcase and repost research that has 
been featured in local, national and 
international media. 
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STARTED LIKE THIS…
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ENDED LIKE THIS…

744K+ Views
400+ New 
followers
37K Likes
452 Comments
15K Shares
2.7K Saves

744K+ Views
400+ New 
followers
37K Likes
452 Comments
15K Shares
2.7K Saves



THANK YOU

We are the projects
that make headlines
And people that
make history

We are the original redbrick
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